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Abstract:

The research aimed to conduct an analytical study of the effect of the
intensity of competition on the development of customer accounting.
To achieve this goal, the researcher initially established the variables
of the study, which were the intensity of competition and the
development of customer accounting. They concluded the necessity of
distinguishing between the intensity of competition and the type of
competition. There are two approaches to measuring the intensity of
competition, one of which is based on primary sources (survey lists),
the second is based on indicators. As for the development of customer
accounting, most studies focused on measuring development through
adopting customer accounting or not and the extent of the development
of the cost accounting system in measuring the cost of services
provided to customers. The researcher pointed out that it is possible to
rely on the company’s view of the method of analyzing customer
profitability as a perspective for development.

The researcher also presented a proposed theoretical framework for the
effect between the intensity of competition and the development of
customer accounting. This framework includes a set of explanatory
variables and a set of supervisory variables. The explanatory variables
include the type of competition, the strategy followed by the company,
the direction of the company, and the organizational structure. As for
the supervisory variables, they are the size of the company, cost
structure, and the extent to which the company employs advanced
information technology.

Advanced customer accounting can provide appropriate information
that is used to determine customer service priorities and make
decisions related to managing the relationship with customers, which
is reflected in the level of customer satisfaction and building long-term
relationships with them, which leads to supporting the company’s
competitive advantage and thus influencing the intensity of
competition.

The research concluded with a developmental vision for customer
accounting, centered on developing financial reports to include
information related to the company’s customers, and the necessity of
viewing them as an intangible asset of the company’s assets. Indeed,
including this information in financial reports helps investors in
making investment decisions, if the company owns many assets.
Tangible and intangible, but without customers they have no value.
Rather, competitive advantages stem from the integration of various

(PRINT): ISSN 3009-6308 ¢ (ONLINE):ISSN 3009-7738



Yove gl Y1 aaadl JsY) aladl Jee Y1 &gy Alas

resources in the company and providing unique value to the customer
compared to competitors.

As for the level of measuring and managing costs, it is necessary to
shift the center of attention from products as a focus of measurement
and reporting in cost systems to customers, exploiting all links with
customers throughout the value chain, and the necessity of excluding
or at least reducing costs that do not add value to the customer (not the
product) and making customer orientation a philosophy upon which to
build. It depends on the thoughts of the company's employees, and
therefore it is necessary to design performance measures that reflect
this trend.

Finally, developments in the field of information technology are
expected to play a pivotal role in managing the relationship with
customers, predicting their behavior well and thus increasing the
possibility of applying advanced methods of customer accounting and
viewing customers as assets.

In conclusion, the researcher believes that there is a research gap in the
field of the interactive impact of the intensity of competition on the
development of customer accounting, in light of the developments
currently witnessing on various paths, the changing nature of the
current environment and companies’ orientation towards customers as
an administrative philosophy in Egypt in light of the sources that the
researcher referred to. Egyptian and foreign scientific. It is required
that accounting research and scientific conferences for accounting
departments focus on this important research issue.

Key words: Customer Accounting, Competition Intensity, Customer
Profitability Analysis
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L) Jagpd (Jlhd) Jue o) deadll Glgieay ) ud e 123
gl Garadty lagdl @iy bl Slelals aludl) Jagydy aadl) Sl
Aalna) sl Slaal) Cibide lgadh ) Ll Cleaaluall Gy (Lisaill Gads
by ¢ gl miall GhlE (g Al Rl Gauads (@il Jlse pauads
Adlal) dums )l (gginal Gy eDaad) o Bl liglyl aing 8 eSlanll Laulas aales
Dlsal 5SS alasind M (g25 o gsmall (e csilinall daal) (ha dubinally
.(Holm, et al., 2012) <l

a3 gai alaal) Sl dag o Jabatiad alll (K c@alad) (el (e
g Y Al elldy (RSl dualae ol sl egia (B eDlaal) daulae ol (g
AGA) ey Lavie Cligra Las (815 cdaae S dalaial) laY) paat 8 digaca
@leyy claloal goin Jh & sas o daee JS LdlaY) ) pavads 8
Callal) alUai egun A Jpeall dmyy dilas Caglad 383 (s5nae 2387 Mty ¢ eSlaal)
Slanll Laslae ol kil Koy 4l WS L ddliay) Callall (auadil st

(PRINT): ISSN 3009-6308 Ve (ONLINE):ISSN 3009-7738



Yove gl Y1 aaadl JsY) aladl Jee Y1 &gy Alas

85 ¢lgpal eDlaal) Bac ) ASHal 513 (ol ¢patienall eDlanll dnsy Jilas sl egea B
cedlanll $Wsa e juEly bl e pSan L
b catlu A dsniyll palinll (e degana Sl Galdl (e ¢ Gaw Laag

s edanl) dulaa gl
Glai & puslly did) o3 IS ) dandlil) (gaally AN Jas Ay 3 sl Y
Gl zasai ) Jolll) Busedll 3903 o 2SN Jgads ¢ sl giiall (sinas
O claloa Ty llerd CaSs gai AN dag cdlanll po Ul e i)
Gagall o paidll pllal) clica) PlA e GlSAN Gl Cun s o e
ool sad dalal) e Gl (Seing cedanll g A ulad e lend) e (i
On Saally cedlaal) ae Bl 53] Slglyl aiasl Dlaall lgans @ ) dail
G (el el ae ALl ahagh lgdde s §ygamn cdal) Cus e Dl
Lnclaall Slagladdl o Gl Yy cpmage edlae L syl 5 leall Jagad Jowe
-(Holm and Ax, 2020) cldlal) &lbs 5)la) & 5Hasn 550 all
& cedlaally Alagyal)l RS Blals ld 8 Lpaulal) R Sl Jis Ll
IS ddadipall Sl pramall Gabil) oy ¢ eDlaad) Gaidy ilaiall Jon alaill 038 S
w3 e el Dsne Jueal) 325 5shiie LS5 ol ity 5as o uae
G Alaady) i ol sladaly ((@latiall Galg) sDleell dad Cauca ) dadiy)
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